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Abstract

This paper explores the transformative role of artificial intelligence (Al) in church ministry, focusing on its
potential for enhancing community engagement, spiritual formation, and operational efficiency. It begins
with a historical overview of Al, tracing its origins from early theoretical models to modern applications that
are accessible to the ministry. This historical context sets the stage for examining Al’s current impact on
church practices, from personalized faith-based content delivery to data-driven insights into community
needs. Additionally, the study addresses ethical and theological concerns surrounding Al’s integration into
church settings, discussing issues like data privacy, the theological implications of Al-assisted ministry, and
maintaining a human-centered approach in spiritual outreach. Case studies and real-world applications are
presented to illustrate Al’s practical benefits and challenges in church growth and administration. By analyzing
both the historical development and ethical dimensions, this paper provides a framework for church leaders
to thoughtfully adopt Al technologies in ways that align with faith values and promote community well-being.
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Introduction

In recent years, artificial intelligence (Al) has increasingly permeated various sectors, transforming
industries from healthcare and finance to education and even religious ministry.’ As Al applications grow more
sophisticated and accessible, they present unique opportunities and challenges for church organizations
aiming to expand their outreach, deepen community engagement, and enhance spiritual formation.?
Although religious institutions have historically been cautious in adopting new technologies, Al's
capabilities—such as data-driven insights, personalized content delivery, and operational efficiency—are
proving valuable for churches seeking innovative ways to serve their congregations and communities.?

This paper explores the potential of Al to support ministry and foster church growth, emphasizing the
significance of aligning these technologies with core theological values and ethical principles.* By tracing the
historical development of Al, this study aims to provide a foundational understanding of how the technology
evolved to its current state, highlighting key milestones and breakthroughs that enabled today’s applications.®
Through an analysis of Al’s applications in church contexts, this paper investigates how tools like machine
learning, natural language processing, and predictive analytics can enhance areas such as community
engagement, spiritual guidance, and church administration.®

However, the rapid adoption of Al raises crucial ethical and theological questions for faith-based
organizations.” Concerns about privacy, the authenticity of Al-assisted interactions, and the potential for
dependency on digital systems challenge churches to consider the broader implications of these technologies
on their mission.® This study seeks to address these questions by providing a framework for evaluating Al’s
role in ministry, ensuring that churches can leverage Al responsibly while maintaining a human-centered
approach to faith and community building.®

Historical Development of Al

The journey of artificial intelligence began with early concepts that sought to imitate human
reasoning, with roots tracing back to ancient philosophies on logic and cognition.’”® Modern Al research
officially began in 1956 at the Dartmouth Conference, where leading researchers like John McCarthy, Marvin
Minsky, and Allen Newell gathered to explore the possibilities of creating "machines that could think."" This
foundational event marked the start of a series of advancements, including the development of early neural
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networks, rule-based expert systems, and the famous Turing Test, created by Alan Turing in 1950 to measure
a machine’s ability to exhibit human-like intelligence.

During the 1970s and 1980s, Al research experienced fluctuations in support and funding, a period
now known as the “Al winters.” These setbacks were primarily due to high expectations and the slow progress
of computational capabilities at the time." However, advances resumed in the late 1990s with improvements
in computer processing power, data storage, and algorithmic efficiency, leading to breakthroughs in machine
learning and natural language processing.™

The 2000s saw the emergence of machine learning as a critical component of Al, largely fueled by
access to vast datasets and the development of algorithms that could process complex patterns.” In 2012,
the field experienced a significant leap with deep learning, a subset of machine learning that simulates human
neural networks. This innovation allowed Al systems to handle tasks such as image and speech recognition
with unprecedented accuracy.’® As Al progressed, systems like IBM’s Watson and Google’s AlphaGo
demonstrated Al’s potential to outperform humans in specific tasks, showcasing its applications in diverse
fields."”

The recent development of generative Al models, including OpenAl’s GPT-3 and ChatGPT, exemplifies
how far Al has come, allowing systems to generate human-like responses, engage in natural conversations,
and analyze data in real-time." This rapid evolution has created opportunities for various sectors, including
religious institutions, to leverage Al for enhanced engagement, operational support, and personalized
ministry services.'

Al in Church Ministry: Applications and Impact

As artificial intelligence (Al) technology continues to advance, churches and religious organizations
are increasingly exploring its applications for ministry enhancement, operational efficiency, and deeper
community engagement. Al offers churches numerous functionalities, from automating routine tasks to
delivering personalized content, which can help churches serve their congregations more effectively while
expanding their reach. Below are key applications of Al in church contexts, highlighting its impact on
community engagement and outreach, spiritual formation and education, and administrative efficiency.

Community Engagement and Outreach

Al has shown significant potential in helping churches better understand and meet the needs of their
communities. Through Al-driven tools such as social listening, churches can monitor trends on social media
platforms to assess what topics resonate with their audiences. For example, these tools can identify recurring
themes in online conversations, such as mental health, social justice, or economic concerns, allowing church
leaders to create sermon series, community programs, or outreach initiatives directly addressing these
issues.2® This insight into community needs fosters a more responsive and engaged ministry, as churches
demonstrate a commitment to being in tune with the contemporary issues affecting their congregations.”!

Beyond monitoring online conversations, Al can support outreach through targeted messaging that
tailors content to specific demographic groups based on data analysis. By analyzing age, location, or previous
engagement history, Al systems can personalize outreach efforts, such as inviting younger members to youth
events or connecting community groups with relevant service projects.?? These targeted initiatives ensure
that each group within the church receives messages and resources that speak directly to their interests and
needs, leading to a stronger and more cohesive community.

Furthermore, Al-powered chatbots are becoming valuable tools in ministry, offering immediate
responses to inquiries and facilitating round-the-clock communication with church members and visitors.?
These chatbots can handle common questions, assist with event sign-ups, or provide guidance on prayer,
Bible study, and other faith-based resources.?* By offering accessible, real-time support, chatbots make it
easier for people to engage with the church on their terms, creating an approachable entry point for
newcomers who may feel hesitant to attend services in person. Chatbots can also serve as “digital greeters,”
making people feel welcomed and informed even outside regular church hours.?
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Spiritual Formation and Education

Al's role in personalized spiritual formation and religious education represents one of its most
promising applications in ministry. Al algorithms can customize Bible study programs, recommended readings,
and spiritual exercises based on an individual’s previous engagement, interests, and progress. For example,
platforms like Faithlife leverage Al to analyze user behavior and suggest relevant resources, helping believers
delve deeper into areas of personal interest.?® Al can track reading habits and suggest passages, devotionals,
or articles that align with a person’s current spiritual focus, making the journey of faith more engaging and
accessible.””

Additionally, Al-driven platforms enable more adaptive and personalized religious education,
particularly beneficial in theological seminaries or online religious courses. By analyzing students’ strengths
and learning patterns, these platforms can adjust the pace and depth of lessons, recommending
supplementary materials or additional support when necessary.?® Instructors in theological institutions can
use Al-generated insights to monitor student performance, identify areas where students struggle, and tailor
lesson plans accordingly.?® This tailored approach promotes a more enriching educational experience that
accommodates diverse learning needs, ultimately preparing ministry students more effectively for their
future roles.

In multicultural and multilingual congregations, Al-powered language translation tools make spiritual
resources more accessible to speakers of different languages. Al applications like Google Translate or
customized language processing software can translate Bible passages, study guides, or sermon notes,
facilitating inclusivity in worship and educational settings. This feature is particularly valuable for churches
with diverse congregations, as it allows people from various linguistic backgrounds to feel included and to
fully engage with the teachings. The accessibility fostered by Al in multilingual engagement strengthens the
church’s ability to support a global community united by shared faith.

Administrative and Operational Efficiency

Churches, especially larger congregations, often face logistical challenges in managing day-to-day
operations. Al technologies can streamline administrative processes, such as tracking attendance,
coordinating volunteers, and managing donations, allowing ministry staff to focus on community engagement
and pastoral care. For instance, predictive analytics can help churches anticipate attendance patterns, which
aids in planning seating arrangements, service schedules, and resource allocation to accommodate fluctuating
congregation sizes. Such insights allow churches to be more efficient and proactive, reducing last-minute
logistical issues and ensuring a smoother experience for congregants.

Al-powered systems can also improve event management. From handling event registrations to
managing follow-up communications, Al tools automate the coordination of church events, reducing the
administrative workload on staff and volunteers. Automated scheduling tools send reminders, facilitate
volunteer shift assighnments, and handle member communications, ensuring that each aspect of event
planning runs smoothly. By taking on these repetitive and time-consuming tasks, Al allows church leaders to
dedicate more time to the relational and pastoral aspects of ministry, thus preserving the community’s focus
on human connection.

Another key area where Al supports administrative efficiency is in financial management. Al tools can
analyze donation trends, help churches forecast funding needs, and assist with budget planning by identifying
patterns in giving. For example, churches can use Al to monitor donation cycles and recognize times when
giving may fluctuate, enabling them to plan budgets accordingly and ensure consistent support for church
programs. Furthermore, some Al-powered tools provide automated reporting for financial transparency,
which can enhance trust and accountability between church leadership and congregants.

Through these applications, Al demonstrates its potential to significantly enhance the operational
and community-focused aspects of ministry. However, the implementation of Al in ministry contexts must be
guided by ethical considerations and theological reflection to ensure that technology serves to support, rather
than overshadow, the church’s mission and relational essence
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Ethical and Theological Considerations

While artificial intelligence (Al) presents significant opportunities for church ministry, its adoption
raises complex ethical and theological questions. Integrating Al into ministry necessitates careful examination
of issues like privacy, authenticity in faith interactions, and the preservation of human agency in pastoral care.
As churches consider how best to adopt Al tools, these considerations ensure that technology enhances
rather than undermines core Christian values.

Privacy and Data Ethics

One of the primary ethical challenges in using Al for ministry is data privacy. Many Al applications rely
on collecting extensive data about users to provide personalized services, such as tailored Bible study
recommendations or event invitations.3° This data collection, however, raises concerns about how churches
handle sensitive information about their members. For instance, while tracking worship attendance or
monitoring engagement may help churches improve member outreach, it also risks exposing personal
information if data is not securely stored or if consent is not clearly obtained.?' In light of these concerns,
many scholars advocate for churches to adopt strict data ethics policies, ensuring that information is collected
and stored in ways that protect congregants’ privacy and uphold their dignity. The IEEE’s principles for
ethically aligned Al design, which prioritize user well-being and informed consent, offer a valuable framework
for churches to follow in managing member data responsibly.3?

Moreover, data privacy is particularly sensitive in faith contexts, where personal beliefs, prayer
requests, and spiritual struggles are often shared in trust. Misuse or inadequate protection of such data could
erode trust within a congregation and affect the integrity of church relationships.3® Therefore, church leaders
are encouraged to develop transparent data policies that respect congregants’ rights and communicate
clearly how data is used, secured, and, if necessary, anonymized to avoid potential privacy risks.3*

Authenticity in Faith-Based Interactions

The use of Al in church settings also raises concerns about the authenticity of interactions in ministry.
Al-driven chatbots, for example, are increasingly used to answer questions, guide users in prayer, and offer
encouragement.®® While these tools enhance accessibility by providing round-the-clock support, they lack the
empathetic, nuanced responses that human interactions offer. For many, pastoral care is deeply relational
and requires understanding, compassion, and discernment—qualities that Al, despite advancements, cannot
fully replicate.®® Theological discussions emphasize that while Al can support ministry tasks, it should not
replace human connections, as the latter are foundational to the faith experience.” For churches, maintaining
a balance between Al support and personal interactions helps preserve the relational nature of ministry,
where human empathy and moral judgment play a crucial role.

This question of authenticity also extends to Al-generated sermons or spiritual messages. Some
churches have experimented with Al in content creation, yet the concern remains that an Al-generated
message lacks the personal inspiration and spiritual discernment that characterize traditional sermons.3® As
Al’s role in producing faith-related content grows, church leaders must consider whether these technologies
align with the theological values of inspired and intentional ministry, ensuring that Al supports rather than
diminishes the role of human-led spiritual guidance.

Maintaining Human Agency and Moral Responsibility

Al's integration into ministry settings raises critical questions about human agency and moral
responsibility. When churches use Al for decision-making—whether to identify potential volunteers, suggest
sermon topics, or prioritize community programs—it is essential that human judgment and accountability
remain central to these choices.?® Theologians argue that human agency is a fundamental aspect of Christian
ethics, as moral decisions reflect discernment, intention, and accountability. Allowing Al to guide major
aspects of ministry risks creating a sense of detachment in decision-making, where technology overshadows
the personal commitment that should characterize ministry work.4°
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To safeguard human agency, churches can position Al as an advisor rather than an authoritative
decision-maker. For instance, predictive analytics can provide insights into trends within the congregation,
but the final decisions on how to address those insights should rest with church leaders who understand the
unique context and needs of their communities.* This approach ensures that Al enhances rather than
replaces the discernment and accountability that are essential in ministry.

Balancing Innovation with Tradition

Finally, the adoption of Al in church ministry necessitates a thoughtful balance between embracing
innovation and preserving theological traditions. Churches have long emphasized the importance of rituals,
personal interactions, and spiritual practices rooted in centuries-old traditions. While Al can facilitate
administrative efficiency and broaden outreach, there is a risk that over-reliance on technology may
overshadow these practices, transforming worship experiences into transactional interactions. For example,
while an Al might efficiently manage prayer requests and community resources, it may inadvertently shift the
focus from relational and spiritual care to mere logistical coordination.

To address this, many church leaders advocate for policies that define the boundaries of Al’s role,
ensuring it remains a supportive tool rather than a central feature of ministry. Ethical frameworks, such as
those proposed by the Oxford Centre for Religion and Al, encourage churches to engage in regular reflection
on technology’s role in worship and service. By maintaining a critical approach to Al integration, church
leaders can ensure that technology serves to deepen, rather than dilute, the worship experience and
community connections.

In sum, the ethical and theological implications of Al in church ministry highlight the need for
responsible adoption. As Al becomes more embedded in religious contexts, churches must ensure that these
technologies align with Christian values of respect, empathy, and human dignity. Through careful
consideration and defined policies, churches can leverage Al as a beneficial tool while preserving the
relational and spiritually centered foundations of their ministry.

Case Studies and Practical Examples

The practical applications of artificial intelligence (Al) in church ministry are gradually becoming
evident through real-world examples, illustrating both the opportunities and challenges of integrating Al into
religious contexts. The following case studies highlight how churches and religious organizations are using Al
to enhance outreach, manage operations, and personalize spiritual support.

Case Study 1: Faithlife and Personalized Content Delivery

Faithlife, a technology company that develops digital tools for churches, has incorporated Al-driven
features into its platform to personalize religious content and support virtual ministry.*? Faithlife’s
applications allow users to engage with Bible study resources tailored to their interests, based on patterns in
their reading and search history. This personalization creates a more interactive and accessible faith
experience for users, especially in online ministry environments.*® By analyzing user engagement, Faithlife
can also suggest relevant study materials and sermon content, helping users explore aspects of their faith in
more depth.

Case Study 2: IBM Watson’s Role in Church Administration

Some larger church organizations have experimented with Al-driven analytics to streamline
administrative tasks and resource allocation. IBM Watson, for instance, has been used by certain nonprofit
organizations, including faith-based groups, to automate data analysis and predict engagement trends.**
Through predictive analytics, these organizations can forecast attendance, identify key ministry areas, and
optimize volunteer coordination, allowing staff to focus on community and pastoral care rather than
administrative tasks.*® This has proven particularly beneficial for megachurches and large religious networks,
where managing operational logistics can be resource-intensive.
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Case Study 3: Chatbots for Community Engagement in Digital Ministry

Churches in regions with large, digitally-connected populations are increasingly using Al-powered
chatbots to enhance communication with members and visitors. Chatbots like those developed by churches
partnering with FaithTech provide 24/7 support by answering common questions, facilitating event
registration, and even guiding users through prayer.*® These chatbots not only improve accessibility for users
who may not attend services in person but also serve as tools for outreach by providing a friendly, accessible
point of contact for first-time visitors and seekers.*”

Case Study 4: Al in Theological Education

Theological institutions have also begun implementing Al tools to improve learning and educational
resources for ministry students. Platforms such as Google Al have been adapted to assist in personalized
curriculum delivery, enabling students to learn at their own pace.*® Some seminaries use these tools to
analyze student performance, helping educators develop targeted lesson plans and provide additional
support where needed.*® This adoption of Al-driven learning solutions allows theological educators to offer a
more personalized education while accommodating the diverse needs of students preparing for ministry.

These case studies illustrate how Al can support various aspects of church ministry, from
administrative efficiency and community engagement to spiritual education and content personalization. As
these technologies continue to evolve, they offer significant potential for churches to expand their impact
and reach, though thoughtful integration and ethical considerations remain essential.

Future Implications for Church Growth

The potential for artificial intelligence (Al) to support church growth extends beyond current
applications, as emerging technologies continue to evolve rapidly. Future developments in Al could enable
churches to reach broader audiences, deepen member engagement, and enhance operational effectiveness
in unprecedented ways. However, realizing this potential requires careful planning, adaptability, and a
commitment to ethical integration.

Expanding Digital Evangelism and Outreach: Al's evolving capabilities in natural language processing and
image recognition present new opportunities for digital evangelism. Future advancements in these
technologies could enable churches to communicate effectively with diverse populations and facilitate real-
time translation, breaking down language barriers in global outreach.5° Al-powered chatbots and virtual
assistants could also become more sophisticated, capable of engaging in deeper, spiritually oriented
conversations, thereby supporting seekers and new believers with personalized resources and
encouragement.”’

Enhanced Member Engagement Through Predictive Analytics: Predictive analytics can help churches
anticipate attendance, assess engagement trends, and identify community needs more accurately.>? Future
advancements in Al-driven analytics may allow churches to gather and interpret data on a more granular level,
tailoring programs to the needs of specific demographics within their communities.>® For instance, Al could
help identify disengaged members and send personalized messages or reminders, encouraging them to
participate in upcoming services or events. This targeted approach could strengthen connections within
congregations and improve retention by proactively addressing potential issues.

Optimizing Resource Management and Sustainability: Al could also play a critical role in optimizing resource
allocation, especially as churches and nonprofit organizations navigate economic challenges. As predictive
models advance, churches will be able to forecast financial trends, monitor donation patterns, and allocate
resources more strategically.>* These tools could support sustainability by helping churches reduce waste,
optimize volunteer involvement, and manage operational costs.>® Additionally, Al can aid in designing
environmentally conscious initiatives, aligning with a growing movement within faith communities toward
ecological stewardship.
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Future Ethical and Theological Challenges: Despite these possibilities, the future integration of Al into church
ministry will likely continue to raise ethical and theological questions. As Al becomes more integrated into
religious practices, churches may face concerns about over-reliance on technology, privacy, and the
preservation of human-centered ministry values.>® Church leaders will need to remain vigilant about the
boundaries of Al’s role in faith contexts, ensuring that technological advances do not compromise core values
or replace essential human elements in worship and pastoral care.’” This balance between innovation and
tradition will require ongoing reflection, ethical foresight, and a willingness to adapt policies and practices as
Al technology evolves.

In summary, the future of Al in church ministry offers exciting possibilities for growth and engagement,
but these opportunities are best realized when integrated thoughtfully and aligned with faith-based ethical
frameworks. As churches continue to explore these technologies, the responsibility of maintaining integrity,
respect, and authenticity in ministry will remain central.

Conclusion

This paper has delved into the significant role artificial intelligence (Al) can play in church ministry,
presenting both opportunities and challenges. Starting with a historical perspective, we explored how Al has
evolved from early theories of machine intelligence to modern applications, highlighting pivotal
advancements such as machine learning, natural language processing, and generative models. These
technologies have opened avenues for churches to improve outreach, support spiritual growth, and enhance
operational efficiency. In particular, Al’s applications in ministry—such as data-driven insights for community
engagement, personalized content recommendations, and streamlined resource management—
demonstrate its potential to amplify the impact of church activities and enable faith communities to reach
broader and more diverse audiences. Case studies illustrate the practical benefits and limitations of Al tools,
showing how churches can use Al to facilitate various aspects of ministry while respecting the human element
integral to faith.

The ethical and theological considerations discussed underscore the importance of responsible Al
integration in church contexts. Issues around data privacy, authenticity in spiritual interactions, and the
preservation of human agency present complex challenges for faith communities. Addressing these ethical
concerns is essential for ensuring that Al applications align with Christian principles, providing a framework
that upholds respect for individuals, maintains the authenticity of pastoral care, and safeguards personal
connections at the heart of ministry.

Artificial intelligence has the potential to be a valuable tool in the church’s mission to reach and
engage people, provided it is implemented thoughtfully and in accordance with ethical and theological
guidelines. The integration of Al in ministry should not only enhance church operations but also respect and
complement the irreplaceable human aspects of faith and worship. Al must be seen as an enabler rather than
a substitute for the human touch that defines meaningful spiritual care and community-building. The role of
Al, therefore, should be to support church leaders and congregations in fulfilling their mission while
preserving the personal, relational, and authentic nature of ministry.

Recommendations

For Al to be successfully adopted in ministry, church leaders and educators must approach its
implementation with intentionality and care. Leaders are encouraged to gain an understanding of Al’s ethical
considerations, drawing on principles from Christian theology to create policies that guide responsible usage.
Collaborative efforts with technology professionals can ensure that Al applications are both secure and
respectful of individuals’ privacy, particularly as churches gather and analyze data to improve engagement
and outreach. Furthermore, it is essential for leaders to foster a balance between embracing innovative tools
and maintaining traditional values that honor the sanctity of faith practices.

As Al continues to evolve, a reflective and measured approach will empower churches to leverage
this technology in ways that promote growth, inclusivity, and spiritual depth, ensuring Al serves as a tool to
enhance ministry without detracting from its mission.

Vincent-Oluwadare Page 154 | 156



Abraka Journal of Religion and Philosophy Volume 5, Number 1 (July 2025):148--156
Endnotes

1.

10.

11.
12.

13.
14.

15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.

29.
30.

Wikipedia - History of Artificial Intelligence. Available at:
https://en.wikipedia.org/wiki/History_of_artificial_intelligence.

Floridi, Luciano. The Ethics of Information. Oxford University Press, 2013.

Britannica - Artificial Intelligence. Available at: https://www.britannica.com/technology/artificial-

intelligence.
Campbell, Heidi A. Digital Religion: Understanding Religious Practice in Digital Media. Routledge, 2013.
Our World in Data - The Brief History of Artificial Intelligence. Available at:

https://ourworldindata.org/artificial-intelligence.

McKenzie, Steven, and John Patton. Church Administration Handbook. B&H Publishing, 2010.
Anderson, Michael, and Susan Leigh Anderson. "Ethical Decision Making and Artificial Intelligence."
Al Magazine, vol. 28, no. 4, 2007, pp. 15-26.

Sullins, John P. "Ethics and Artificial Intelligence." Philosophy and Technology, vol. 21, no. 3, 2008, pp.
177-188.

IEEE - Ethically Aligned Design: A Vision for Prioritizing Human Well-being with Al. Available at:
https://standards.ieee.org/initiatives/ethics/.

Wikipedia - History of Artificial Intelligence. Available at:
https://en.wikipedia.org/wiki/History_of_artificial_intelligence.

Copeland, B. Jack. Artificial Intelligence: A Philosophical Introduction. Wiley-Blackwell, 2019.
Britannica - Artificial Intelligence. Available at: https://www.britannica.com/technology/artificial-

intelligence.
13 Russell, Stuart, and Peter Norvig. Artificial Intelligence: A Modern Approach. Pearson, 2020.
Our World in Data - The Brief History of Artificial Intelligence. Available at:

https://ourworldindata.org/artificial-intelligence.
Floridi, Luciano. The Ethics of Information. Oxford University Press, 2013.
Bender, Emily M., et al. "On the Dangers of Stochastic Parrots: Can Language Models Be Too Big?"
Proceedings of the 2021 ACM Conference on Fairness, Accountability, and Transparency, 2021, pp.
610-623.
Coursera - Timeline of Artificial Intelligence. Available at: https://www.coursera.org/articles/history-
of-ai.

IEEE - Ethically Aligned Design: A Vision for Prioritizing Human Well-being with Al. Available at:
https://standards.ieee.org/initiatives/ethics/.

Anderson, Michael, and Susan Leigh Anderson. "Ethical Decision Making and Artificial Intelligence."
Al Magazine, vol. 28, no. 4, 2007, pp. 15-26.

FaithTech - Al in the Church. Available at: https://faithtech.com/.

Christianity Today - How Al Is Used in Ministry. Available at: https://www.christianitytoday.com/.
Barna Group - Al and the Future of Ministry. Available at: https://www.barna.com/.

Smith, Roger W. Machine Learning and the Church: The Role of Al in Modern Religion. Routledge,
2021.

Religion News Service - Digital Ministry with Al. Available at: https://religionnews.com/.

Faithlife - Church Technology Case Studies. Available at: https://faithlife.com/.

Campbell, Heidi A. Digital Religion: Understanding Religious Practice in Digital Media. Routledge,
2013.

Our World in Data - The Brief History of Artificial Intelligence. Available at:
https://ourworldindata.org/artificial-intelligence.

McKenzie, Steven, and John Patton. Church Administration Handbook. B&H Publishing, 2010.
Google Al - Case Studies in Education and Nonprofits. Available at: https://ai.google/research/.

IEEE - Ethically Aligned Design: A Vision for Prioritizing Human Well-being with Al. Available at:
https://standards.ieee.org/initiatives/ethics/.

Vincent-Oluwadare Page 155 156



Abraka Journal of Religion and Philosophy Volume 5, Number 1 (July 2025):148--156

31.

32.

33.
34.
35.

36.

37.
38.

39.
40.
41.

42.

43.
44,
45.
46.
47.
48.

49.
50.
51.
52.
53.
54.
55.

56.

Wachter, Sandra, et al. "A Right to Reasonable Inferences: Re-thinking Data Protection Law in the
Age of Big Data and AL." Columbia Business Law Review, 2019, pp. 494—620.

Sullins, John P. "Ethics and Artificial Intelligence." Philosophy and Technology, vol. 21, no. 3, 2008,
pp. 177-188.

FaithTech - Al in the Church. Available at: https://faithtech.com/.

Religion News Service - Digital Ministry with Al. Available at: https://religionnews.com/.

Campbell, Heidi A. Digital Religion: Understanding Religious Practice in Digital Media. Routledge,
2013.

Anderson, Michael, and Susan Leigh Anderson. "Ethical Decision Making and Artificial Intelligence."
Al Magazine, vol. 28, no. 4, 2007, pp. 15-26.

Borgmann, Albert. Power Failure: Christianity in the Culture of Technology. Brazos Press, 2003.
Tirosh-Samuelson, Hava. "Religion and the Quest for Technological Perfection.” Theology and Science,
vol. 5, no. 1, 2007, pp. 45-57.

Copeland, B. Jack. Artificial Intelligence: A Philosophical Introduction. Wiley-Blackwell, 2019.
Christianity Today - How Al Is Used in Ministry. Available at: https://www.christianitytoday.com/.
Harvard Business Review - Al in Nonprofits. Available at: https://hbr.org/. Faithlife - Church
Technology Case Studies. Available at: https://faithlife.com/.

Smith, Roger W. Machine Learning and the Church: The Role of Al in Modern Religion. Routledge,
2021.

IBM - Al Case Studies in Nonprofits. Available at: https://www.ibm.com/industries/nonprofits.
Harvard Business Review - Al in Nonprofits. Available at: https://hbr.org/.

FaithTech - Al in the Church. Available at: https://faithtech.com/.

Religion News Service - Digital Ministry with Al. Available at: https://religionnews.com/.

Google Al - Case Studies in Education and Nonprofits. Available at: https://ai.google/research/.
Campbell, Heidi A. Digital Religion: Understanding Religious Practice in Digital Media. Routledge,
2013.

Christianity Today - How Al Is Used in Ministry. Available at: https://www.christianitytoday.com/.
FaithTech - Al in the Church. Available at: https://faithtech.com/.

Barna Group - Al and the Future of Ministry. Available at: https://www.barna.com/.

Google Al - Case Studies in Education and Nonprofits. Available at: https://ai.google/research/.
Harvard Business Review - Al in Nonprofits. Available at: https://hbr.org/.

McKenzie, Steven, and John Patton. Church Administration Handbook. B&H Publishing, 2010.
Tirosh-Samuelson, Hava. "Religion and the Quest for Technological Perfection.” Theology and Science,
vol. 5, no. 1, 2007, pp. 45-57.

Borgmann, Albert. Power Failure: Christianity in the Culture of Technology. Brazos Press, 2003.

Vincent-Oluwadare Page 156 | 156



